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Abstract 
The sale and purchase of the “Janda Bolong” plant which was busy in the midst of the 

Covid-19 pandemic at a very fantastic price, which was then suspected to contain monkey 

business practices. So this study aims to describe a review of the Islamic economic 

philosophy of monkey business practices in the “Janda Bolong” plants sale and purchase 

transaction. The research method used is a qualitative research method with the type of 

library research using a deductive approach. The results of this study indicate that the 

practice of buying and selling that occurs in the object of the plant “Janda Bolong” is a type 

of monkey business with objects that are not commonly practiced. The “Janda Bolong” 

plant sale and purchase transaction contains a fasid (damaged) contract, where the contract 

is in accordance with the Sharia but in the nature of the contract there is a problem. The 

price formation process that occurs in it is also unfair, so it is not in accordance with Islamic 

law. In Islamic economic philosophy, the practice of monkey business in buying and selling 

the “Janda Bolong” plant is not allowed. Because it denotes the essence of the creation of 

humans on earth, namely as a caliphate by processing the available resources in order to 

achieve happiness in this world and the hereafter. 
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Abstrak 
Jual beli tanaman “Janda Bolong” yang sedang ramai ditengah pandemic Covid-

19 dengan harga yang sangat fantastis, yang kemudian diduga mengandung 

praktik monkey business. Maka penelitian ini bertujuan untuk mendaskripsikan 

tinjauan filsafat ekonomi Islam terhadap praktik monkey business pada transaksi 

jual beli tanaman “Janda Bolong”. Metode penelitian yang digunakan adalah 

metode penelitian kualitatif dengan jenis penelitian kepustakaan dengan 

menggunakan pendekatan deduktif. Hasil dari penelitian menunjukkan bahwa 

Praktik jual beli yang terjadi pada objek tanaman “Janda Bolong” termasuk jenis 

monkey business dengan objek yang tidak lazim diniagakan. Transaksi jual beli 

tanaman “Janda Bolong” mengandung akad yang fasid (rusak), dimana secara 

akad sesuai dengan syariat tetapi pada sifat akad terdapat suatu masalah. Proses 

pembentukan harga yang terjadi didalamnya juga tidak adil, sehingga tidak sesuai 

dengan syariat Islam. Secara filsafat ekonomi Islam, praktik monkey business 

pada jual beli tanaman “Janda Bolong” tidak diperbolehkan. Karena hal tersebut 

menayalahi hakikat diciptakannya manusia dibumi yaitu sebagai khilafah dengan 
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cara mengolah sumber daya yang tersedia guna mencapai kebahagiaan di dunia 

dan akhirat. 

Kata kunci : Monkey business, Janda Bolong, dan filsafat ekonomi Islam 

 

INTRODUCTION 
Basically, Islamic law allows buying and selling transactions with the 

aim of obtaining profits to support his family or to be used as a means of 
worshiping Allah SWT by means of charity and others (Nuril Misbach et 
al., 2019). The values and norms of Islamic law regarding buying and selling 
transactions must be adhered to so that all transactions that are carried out 
get Ridha from Allah SWT (Mustikawati et al., 2019; Pujiyanti & Wahdi, 
2020). 

If all activities on earth have one goal, namely as a means of worship 
and seeking Ridha Allah SWT, then social inequality will not occur (Ghafur, 
2018). In Islamic economic philosophy, everything that is done by humans 
aims to achieve happiness in the world and the hereafter, including buying 
and selling transactions (Hanapi, 2020). In Islamic economic philosophy, 
buying and selling transactions are actually transactions of help, because 
the seller provides what the buyer needs, and vice versa, the buyer buys 
what is needed by using a medium of exchange, one of which is money 
(Sitepu, 2016). If the two parties, between the seller and the buyer, are not 
disadvantaged and mutually beneficial, then the transaction can be said to 
be valid or in accordance with the original goal of achieving the Ridha Allah 
so as to achieve happiness in both the world and the hereafter (Bhuiyan et 
al., 2020). 

Along with the times, accompanied by technological advances, it is 
actually able to have an impact on the development of the diversity of 
buying and selling transactions which in the end also has the opportunity 
to cause new problems that do not have legal clarity (Novotny et al., 2021). 
Like the buying and selling of “Janda Bolong” plants which are busy in the 
midst of the Covid-19 pandemic. 

The “Janda Bolong” or Monstera plant is not a plant originating from 
Indonesian soil (Cedeño-Fonseca, Hay, et al., 2020). Actually, the “Janda 
Bolong” plant comes from South America and Central America. The price 
is fantastic, in fact it is able to grab the attention of the Indonesian people 
who then flock to look for these plants (Rahman, 2018). The phenomenon 
that occurs in the “Janda Bolong” sale and purchase transaction has actually 
occurred in Indonesia several years ago, it’s just that the object is different, 
namely the sale and purchase of love wave plants (anthurium), agate, 
arowana fish, louhan, love birds, and many more business opportunities 
excitement above that shocked the community where in the practice of 
buying and selling it is suspected that there are monkey business practices. 
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Monkey business is not a business of buying and selling monkeys, the 
connotation is only a metaphor or a term based on the behavior of monkeys 
when they get a lot of food (Sieber & Kistler, 2014; Conly & Johnston, 2008). 
The behavior of monkeys when they get a lot of food will immediately run 
away (Burton, 2016), this is then used as a metaphor in a business where 
when the main business actor has obtained many benefits for himself in 
various ways, even though this method is by deception or a way that is 
capable of harming other parties, then the perpetrator will run away or run 
away (Burton, 2019). 

In fact, a monkey business is a long-term oriented business to take 
advantage of itself which then affects the losses of others, even though the 
goods used in these transactions are halal goods (Adinugraha et al., 2017; 
Rinda Rosmala, 2019). The provisional suspicion is that the monkey 
business practices that occur in the “Janda Bolong” plant are motivated by 
prices that have penetrated billions of rupiah amid the Covid-19 pandemic 
crisis (Lee & Trimi, 2021). 

For someone who has been crazy about the beauty of this “Janda 
Bolong” plant, the price is not a problem, whatever the seller has to offer 
can be sure to be bought (Mahacakri, 2020). There are three types of “Janda 
Bolong” which are the prima donna of plant lovers and have very high 
prices, including Monstera Andasonii, Monstera Abliqua, and Monstera 
Deliciosa (Nugroho et al., 2019). From this background, the researcher 
answered the above problems by focusing on researching the practice of 
monkey business on the sale and purchase of the “Janda Bolong” plant in 
terms of Islamic economic philosophy. Therefore, this study also describes 
a review of the Islamic economic philosophy of monkey business practices 
in the “Janda Bolong” plant sale and purchase transaction. 

 
METHOD 

This research is a qualitative research using library research (Library 
Research). Library Research is a series of activities related to methods of 
collecting library data, reading and taking notes and processing research 
materials. Library Research is a study that utilizes library sources to obtain 
research data (Danandjaja, 2014). In this study, researchers used a critical 
descriptive research method by relying on the theory and concepts used to 
be interpreted based on a review of the Islamic economic philosophy of 
monkey business practices in the “Janda Bolong” plant sale and purchase 
transaction, by emphasizing the power of sources analysis of relevant data. 

The method used to process the data in this study is to carry out 
further analysis of the results of research organization based on theoretical 
principles and literature so as to be able to produce accurate conclusions 
regarding the review of Islamic economic philosophy on monkey business 
practices in the “Janda Bolong” plant sale and purchase transaction. 
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Deductive research method is used in this research. This is because to get 
an overview of monkey business practice and Islamic law, which can then 
be drawn conclusions about the analysis of Islamic law on monkey business 
practices in “Janda Bolong” buying and selling. 
 
RESULTS AND DISCUSSION 
Islamic Economic Philosophy: Theoretical Framework 

The word philosophy comes from Arabic philosophy which is 
derived from the Greek philosophia which is a compound word from the 
word philein which means love or philia which means love and the word 
sophia which means wisdom (Ridwan, 2016). Based on the meaning of each 
of these words, it can be concluded that philosophy means loving wisdom 
(Alvargonzález, 2020). In Arabic, doers or people who love wisdom are 
called philosophers, and if translated into Indonesian they are called 
philosophers. A person who thinks wisely and wisely and is able to behave 
with mature intellectual abilities by considering his moral values is a 
philosopher’s actor (Stimpson & Calvert, 2021). 

Economic philosophy is the basic principle of a built economic 
system. This economic philosophy is the guide in economic activity (Dow, 
2021). From economic philosophy derived instrumental values as a set of 
rules of the game an economic activity (Feige, 2019). Some of the main 
things covered in economic philosophy are the objectives of the economic 
activities of production, distribution, economic development and so on 
(Robinson et al., 2020). Islamic economic philosophy becomes the basic 
orientation of economics whose basic paradigm is relevant to logical, ethical 
and aesthetic values which are then applied in the economic behavior of 
society. The philosophy of Islamic economic law is based on the philosophy 
of God, man and nature (Hidayat, 2010) (Muheramtohadi, 2018). 

The basic values of Islamic economics include three things 
(Sulistyowati, 2017). First, the concept of ownership which states that 
ownership in Islam is not absolute control over economic resources, but the 
ability to utilize them. Man’s ownership of his property is limited by the 
limits of his life on earth. Ownership of natural resources relating to the 
livelihoods of the community belongs to the public and the control rests 
with the state. Second, the concept of balance between worldly and ukhrawi 
values and between individual interests and common interests, the balance 
between rights and obligations. Third, the value of justice, namely justice in 
the process of production and consumption, the process of distribution and 
fairness in the allocation of the results of economic activity by setting aside 
the obligation of assets in the form of paying zakat. These three basic values 
become the basic spirit for the instrumental values of Islamic economics 
(Ridwan, 2016). 
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In the context of the philosophy of science, based on its point of view, 
science can be divided into two, namely a positivistic view and a normative 
view (De Haro, 2020; Chirimuuta, 2020). Meanwhile, Islamic economics has 
two sides in question. On the one hand, Sharia economics displays 
distinctive characteristics as normative science, while on the other hand 
Sharia economics shows characteristics as empirical science (Ivlev et al., 
2019). 

As the mother of Sharia economics, Islamic law, when examined 
from the perspective of the philosophy of science (epistemology) (Nagatsu 
et al., 2020), can be done with two approaches, namely the philosophical 
approach and the historical empirical approach of Islamic law (M, 2012). 
Sharia philosophy includes: theoretical philosophy (al-hikmah al-nazariyyah), 
and practical philosophy (al-hikmah al-’amaliyah) (Leaman, 2020). While 
empirically historically, there are three main pillars of Sharia science as pure 
science, namely the philosophy of Sharia science, methodology of Sharia 
science, and science of Sharia or science of fiqh, and one pillar of Sharia 
science as applied as-siyasah asy-syari’ah (Murtadho, 2015; Leaman, 2020). 
 
The Practice of Selling and Buying Plants “Janda Bolong” 

The “Janda Bolong” plant has the scientific name Monstera 
Adansonii. The “Janda Bolong” plant is also known as the Swiss cheese 
plant. Launching the United States Department of Agriculture Natural 
Resources Conservation Service, the scientific classification of this plant is 
(Soil Survey Staff, 2016): 

a. Kingdom: Palntae 
b. Sub Kingdom: Tracheobioata 
c. Division: Magnoliophyta 
d. Class: Liliopsida 
e. Family: Araceae 
f. Genus: Monstera Adans 
Meanwhile, according to Gardens by The Bay, Monstera Adansonii 

has leaves with irregular oval-shaped holes and full-edged ornamental 
leaves. The Monstera Adansonii plant comes from Central America and 
South America. Monstera Adansonii is a vine suitable for trellis (Gomathi 
et al., 2014). If it is supported on a pole, the “Janda Bolong” will grow tall 
with bigger leaves. If used as an ornamental plant, this plant is usually 
about 1 meter high. However, if grown in the wild, the height of “Janda 
Bolong” can reach 2-4 meters. 

Launching The Spruce, Monstera adansonii has relatives that are 
similar to the type of Monstera deliciosa. Both of them have a striking shape, 
namely leaves with holes. As a place to live, this plant is compatible with 
indirect sunlight, as it lives in the wild and grows in the shade of trees 
(Cedeño-Fonseca, Grayum, et al., 2020). The most suitable place is peat-
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based soil in potting holes that have large drainage holes. Peat is able to 
hold moisture in the soil without having to be flooded. To keep it growing, 
stick your finger into the soil to see how wet or dry it is. If it’s almost dry, 
then water it and don’t let “Janda Bolong” dry completely. “Janda Bolong” 
has about 41 species belonging to the genus Monstera, and all of them 
originate from Central and South America (Madison, 1977). 

The era of the Covid-19 pandemic has an impact on increasing online 
buying and selling transactions (Nalini, 2021), including the sale and 
purchase of ornamental plants, including the “Janda Bolong” plant. It can 
be seen in various types of marketplaces that the price of “Janda Bolong” 
varies widely. Actually, there is nothing wrong with online transactions in 
terms of the law. Because there have been many studies that discuss the law 
of buying and selling online (Lubis, 2018). In this study, the discussion will 
focus on the transactions that are in it. 

Philosophically, buying and selling activities have the value of 
worship. The sale and purchase transactions contained in it are required in 
accordance with the principle of sale and purchase which has been 
exemplified by the Prophet Muhammad. But the practice of monkey 
business proves that there are still people who put aside the goal of 
happiness in the hereafter (Khaerul Aqbar et al., 2020). One of them is in the 
sale and purchase transaction of this “Janda Bolong” plant. To find out 
whether the sale and purchase of the “Janda Bolong” plant is included in 
monkey business practice, there are several things that need to be analyzed, 
namely in terms of harmonious and legal terms and the price formation 
process contained therein. 

At first glance, monkey business practice looks like ordinary real 
business, because the goods or objects that are traded are clear, the exchange 
between prices and objects of sale and purchase occurs in real terms, and 
the absoluteness of prices and goods is also real. In practice, there is no 
apparent reason that causes the transaction to be prohibited, such as the 
existence of usury, maisir, gharar and Ghabn. But if examined more deeply, 
monkey business activity is a long-term oriented business for self-profit. 

In the practice of buying and selling the “Janda Bolong” plant in 
various marketplaces, there is a legal consent and qobul. This is evidenced 
by the price printed on the “Janda Bolong” plant image. When the buyer 
has made a payment through the marketplace, this shows that the buyer 
has agreed to the price offered by the seller. So legally buying and selling, 
the transaction is valid. But the price that is formed in it is unclear. Because 
the prices vary, there are several sellers who sell according to the number 
of leaves, there are sellers who sell according to the number of holes, there 
are sellers who sell by type, and there are still many unclear price formation 
ways. 
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There are “Janda Bolong” plants in one pot offered up to millions of 
rupiah, there are also buyers who barter with luxury cars, and many more. 
This clearly shows that there are related parties who carry out price hikes 
in order to take advantage of themselves in an unclear manner. The price 
that is formed is not in accordance with the existing demand function and 
supply function. Even though in Islam, the price formed in the buying and 
selling transaction process must be fair. Fair refers to the formation of a 
natural price, where the price formed is the result of the meeting of supply 
and demand points so that neither party feels disadvantaged. Because in 
Idlam it prohibits buying and selling by eating other people’s property in 
vanity. 

Although it seems unique and rare, the “Janda Bolong” plant can 
actually be found in various plantation areas (forests) or bushes. So it can 
be concluded that by contract, the practice of buying and selling the “Janda 
Bolong” plant is legal. 
 
Practice of Monkey business towards “Janda Bolong” Plant Sale and 
Purchase in Islamic Economic Philosophy Perspective 

Buying and selling based on Islamic law, sale and purchase is an 
agreement to exchange objects or goods that have a voluntary value 
between the two parties, one accepts the objects and the other party accepts 
them in accordance with the agreement or conditions that have been 
justified by Sharia and agreed upon (Nuril Misbach et al., 2019). What is 
meant by legal provisions is fulfilling requirements, rukun-rukun and other 
things that are related to buying and selling, then if the conditions and 
rukunyna are not fulfilled it means that it is not in accordance with the will 
of Sharia (Norman & Aisyah, 2019). There are three pillars of buying and 
selling, namely the contract (Ijab Qabul), the people who have the contract 
(seller and buyer) and ma’qud alaih (object of the contract) (Muhammad 
Hatta S., 2016). In essence, buying and selling in Islam is allowed in 
accordance with the hadith which states that “law in mu’amalah is allowed 
unless there are arguments against it” (Adinugraha, 2017). 

In language, buying and selling is an exchange between something 
and something. In Arabic it is often called al-bai’ (Radzali et al., 2019). In 
Sharia, buying and selling is carried out with the aim of helping each other 
to meet the needs of life (Yusron Sholikhin & Nurul Fitri Amijaya, 2019). In 
the process of life, humans have different professions according to their 
respective expertise. This results in diversity, so that humans are unable to 
live alone without the help of others. The permissibility of buying and 
selling contracts in Islam has been explicitly explained by the Al-Qur’an 
which is the guideline for human life, namely in Surah al-Baqarah verses 
275, 282 and an-Nisa ‘verse 29. 
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Apart from being sourced from the Qur’an, the permissibility of 
buying and selling transactions has also been exemplified by the Prophet 
Muhammad SAW who was proven to be a trader and when the Prophet 
Muhammad was asked by his friend “what is the most noble livelihood?”, 
Prophet Muhammad SAW also replied: someone who works with his hands 
and every mabrur (good) sale. “The purpose of mabrur buying and selling 
is buying and selling transactions that are avoided from fraudulent 
attempts to deceive and can harm other parties. Therefore, the philosophical 
basis of buying and selling is the statement of the Prophet Muhammad that 
“Buying and selling must be done on the basis of mutual willingness. Thus, 
buying and selling as a legal event will be considered valid / legitimate if 
the parties involved in the contract do not feel harmed, on the contrary they 
feel mutually beneficial” (Jamaludin, 2020). 

The basic values that must be used as the basis when carrying out 
contract activities are the principle of not eating other people’s assets in 
vain, the principle of mutual willingness, namely avoiding coercion that 
removes one’s right to vote in carrying out business activities, the principle 
of not containing exploitation practices and mutually harming others 
persecuted, and the principle does not contain usury (Shobirin, 2016). 

There are several things that must be understood before we want to 
find the concept of Islamic economic philosophy, one of which is that 
flexibility is needed due to the increasingly developing times, as well as the 
rapidly developing technology. In dealing with mu’amalah problems, the 
source that is most needed is ijtihad. Prophet Muhammad SAW also stated 
that mu’amalah is very dependent on human creativity and innovation. 

In order to study the Islamic economic philosophy, it is important to 
first understand the philosophy of law to determine the location of the 
Islamic economic philosophy. Regarding this matter, Lili Rasjidi, an expert 
in the field of legal philosophy, after noting a number of definitions of legal 
philosophy concluded three things (Popov, 2019). First, that the philosophy 
of law is a branch of philosophy, namely ethical or moral philosophy. 
Second that the object of the discussion of legal philosophy is about the 
essence or essence of the law. Third, that the philosophy of law is a branch 
of science that further studies everything that cannot be answered by the 
branch of law. Thus, based on the layering theory of Islamic law and legal 
philosophy, Islamic economic philosophy should be different from the 
principles of Islamic economics; where the Islamic economic philosophy is 
the philosophical values or basic Islamic economics, which are the abstract 
norms and ideals of Islamic economics, while the principles are general 
values or principles; and that Islamic economic philosophy can be called 
ethics or economic morals (Nasution, 2002). 

If the Islamic economic ontology is equated with the essence of the 
muamalat ontology, then the Islamic economic philosophy is the same as 
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the muamalat philosophy. Meanwhile, to be able to understand the 
philosophy of Islamic economics, one must first understand the principles 
of Islamic economics (R. M. Aziz, 2018). 

In the philosophy of Islamic economic law, one form of contract is an 
exchange contract (Ahmad et al., 2012). The awareness that every human 
being is not able to fulfill his own needs perfectly is the basic philosophy of 
the law of the contract of exchange. Humans are social beings who must 
interact with each other in order to fulfill their material and spiritual needs 
(Azizah, 2016). Humans are interdependent creatures, which are creatures 
that are dependent on other humans. Therefore, the accounting contract 
becomes a necessity or even a necessity. 

In Islamic law, any activity must be based on a noble or good motive 
and carried out based on the provisions of the Sharia so that it can be of 
worship value. One form of exchange agreement in Islamic economic law is 
a contract of sale and purchase (Dzubyan, 2019). The sale and purchase 
transactions that occur at the “Janda Bolong” plant object at a glance are 
valid, because the terms of sale and purchase are fulfilled, namely there are 
sellers and buyers, goods being traded, prices of goods being traded, and 
contracts. But when viewed from the point of view of the Islamic economic 
philosophy which states that all types of economic transactions have the 
goal of making the people prosperous based on the teachings of tawhid, 
then this is different. Because the pricing that is formed in such transactions 
is unnatural or deliberately designed to create high prices by certain parties 
for personal profit taking. This transaction is often called the monkey 
business. 

Monkey business is a business strategy that is used to increase 
personal profits in various ways, one of which is fraud. At first glance, 
monkey business practice looks like ordinary real business, because the 
goods or objects that are traded are clear, the exchange between prices and 
objects of sale and purchase occurs in real terms, and the absoluteness of 
prices and goods is also real. In practice, there is no apparent reason that 
causes the transaction to be prohibited, such as the existence of usury, maisir, 
gharar and ghabn (Pardiansyah, 2017). 

In fact, a monkey business is a long-term oriented business to take 
advantage of itself which then affects the losses of others, even though the 
goods used in these transactions are halal goods. The object of exchange in 
monkey business practice can consist of goods that are useful and clearly 
halal as well as goods that are not halal, even those that are not commonly 
traded. 

The operating mode mechanism of monkey business in the “Janda 
Bolong” buying and selling scheme is more or less as follows: 

a) The doer creates a product that seems valuable. One example is 
the “Janda Bolong” plant. 
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b) The perpetrators seemed to buy all these products at a very high 
price, for example 5 million. 

c) These actors must maintain a stable transaction until the goods are 
scarce in the market. 

d) When the goods are on the verge of saturation, the actors will 
increase the price of these goods to be slightly higher, for example, 
the original price was 5 million to 5.5 million with the aim of 
spurring the public to hunt them down. 

e) If it is felt that the general public cannot find the item, the actors 
will double the price, for example 10 million. However, the actors 
have eliminated the sales market. 

f) When the item is truly scarce, the actors will sell the item to the 
general public by slightly lowering the price from 10 million to 8 
million. So that the people who are hooked or the collectors will 
hunt down these items and consider them a luxury. 

g) The actors will provide opportunities for the community to more 
easily obtain these items. 

h) When the perpetrator has run out of goods, the perpetrators have 
reaped a lot of profit and the perpetrators have not chased the 
goods in the community. 

i) People who have already bought in large quantities, who will then 
sell them again, already find it difficult to find buyers, because 
what will they be used for? Because the benefits of goods are not 
worth the very high price. 

The practice of buying and selling that occurs in “Janda Bolong” 
plant objects is a type of monkey business with objects that are not normally 
demonstrated. Because the initiator has a long-term orientation in the form 
of creating an ondisi or dependency pattern, so that one day the party can 
play with a price for an item in the market. After it makes a profit, then it 
will leave the consumer. So that at that time, many parties suffered losses. 

Those who practice monkey business are certainly sinners, because 
in the transaction there is an element of deliberation to harm the 
community. And of course this transaction is prohibited in Islamic law. 
However, to examine monkey business, one cannot simply study textual 
fiqh. But it must be seen from the contextual fiqh side, because it is related 
to the law of cause and effect (A. Aziz, 2020). In terms of contextual fiqh, in 
monkey business practice there is a movement towards actions that are 
prohibited by sharia because they have the potential to harm other parties. 

The phenomenon that occurs in the “Janda Bolong” buying and 
selling transaction indicates fraud by certain parties in order to reap 
personal gain. This violates the basic values or principles in a contract. In 
addition, the buying and selling transactions that occur are different from 
what was taught by the Prophet, because the purpose of holding the sale 



 
 
Monkey Business Practices on The Selling of “Janda Bolong” Plants in Indonesia: 
A Review of Islamic Economic Philosophy 
 

Tawazun: Journal of Sharia Economic Law Vol. 4 No.2 2021                                   151 

 

and purchase agreement should be to get benefits for both parties making 
the transaction. A strategy like monkey business is usually complemented 
by extraordinary business propaganda by means of exhibitions, seminars 
and large events at lucrative prices (Díez Martínez, 2012). So that many 
people are interested in playing in it. Even though at the event, the actors 
were capitalists who played to attract the public. 

If it is analyzed based on the Islamic economic philosophy, that the 
sale and purchase of the “Janda Bolong” plant does not fulfill the basic 
values of life, that is, the seller does not apply the logical value in which the 
mature seller should be able to use his logic to distinguish between what is 
good and what is right. Apart from not fulfilling logical values, the “Janda 
Bolong” plant seller does not meet ethical values, where the sellers who 
trade buying and selling with “deceptive” elements do not have good 
ethics. Apart from these two values, the aesthetic value is also not fulfilled 
in the transaction, this is because the process of the sale and purchase 
transaction of the “Janda Bolong” plant contains an element of fraud, even 
though the products that are being traded contain no less aesthetic value. 
The failure to fulfill the values that are the basis of human life shows that 
the “Janda Bolong” buying and selling transaction does not fulfill the 
components of the Islamic economic philosophy, namely spirituality. 

A component that is no less important in Islamic economic 
philosophy is intellectuality, where in this component, the involvement of 
logic is very much considered (Ghozali & Sari, 2018). Although logic is used 
in everything, logic must be balanced with heart. In fact, the perpetrators 
who are the masterminds of the “Janda Bolong” plant sale and purchase 
transactions do not use their mind to understand and analyze the 
transactions that have been formed. This is evidenced by the impulse of 
reason to cheat. 

When viewed from the aspect of justice, the sale and purchase 
transaction of “Janda Bolong” contains injustice, both distributive justice, 
commutative justice and legal justice. This is evidenced by the system or 
pattern formed by several parties, which is the cause of the high selling 
value of the “Janda Bolong” plant which is thought to be a monkey-busines 
practice so that it can harm other parties who are victims of this business 
game. 

Unity in justice believes that life is not only in the world, but also in 
the hereafter, so that justice will not only be tangible and complete in the 
world, but until the hereafter justice will be given. So that the perpetrators 
who have injured a transaction, must be prepared to get justice in the world 
as well as in the hereafter. Given that the transactions that were formed 
during the sale and purchase of the “Janda Bolong” plant were legal, it does 
not mean that parties who deliberately have the intention of harming others 
are able to avoid justice from Allah SWT. 
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CONCLUSION 
This study concluded that the practice of buying and selling that 

occurred in the “Janda Bolong” plant object was a monkey business type 
with an object that was not commonly demonstrated. The “Janda Bolong” 
plant sale and purchase transaction contains a fasid contract, where the 
contract is in accordance with the Sharia but in the nature of the contract 
there is a problem. The price formation process that takes place in it is also 
unfair, so it is not in accordance with Islamic law. In Islamic economic 
philosophy, the practice of monkey business in buying and selling the 
“Janda Bolong” plant is not allowed. Because this denotes the essence of the 
creation of humans on earth, namely as a caliphate by processing available 
resources in order to achieve happiness in this world and the hereafter. The 
practice of buying and selling “Janda Bolong” plants can be detrimental to 
several parties, whereas in philosophy, everything done on earth, including 
buying and selling, must be intended to worship Allah SWT. 
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