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Abstract: The goal of this study was to examine the variables that may affect 

Muslims in the Z generation's desire to make digital zakat payments. The UTAUT 

theory was employed in this study. PLS-SEM was used to analyze the data and 

test the hypothesis. 158 users of digital payment systems responded to the survey 

in total. The study's findings indicate that while performance expectancy has no 

impact on the intention to pay zakat through digital payments, effort expectancy, 

social influence, conducive conditions, and trust do. Additionally, trust promotes 

conditions and mediates social effects on behavioral intention, but it does not 

mediate performance expectations or effort expectations. 
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INTRODUCTION 

Technology is now being used for charitable giving. The Indonesian Philanthropy 

Association indicated that donations to the organization had decreased since 2019, 

but that the trend of donations on digital platforms had greatly increased 

(filantropi.or.id, 2021). According to the 2020 Katadata Insight Center (KIC) 

Research, the majority of Z generation members used Shopeepay and e-money the 

most over the last three months (Annur, 2020). Z generation, or those born 

between 1997 and 2012, will be 10 to 25 years old in 2022. (Dimock, 2019). It is 

envisaged that the phenomena of the "Less Cash Society," which is popular 

among the Z generation, will boost the popularity of digital payments, particularly 

in terms of online zakat payments. Developing a zakat payment mechanism is a 

requirement for performing zakat worship, and a Muslim's level of devotion to 

performing worship determines the quality of their faith (Mahri et al., 2019). OPZ 

takes advantage of the circumstances by promoting the zakat digitization 

movement as a result of the advancement of digital technology and finance, which 
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is continuing to grow. Create digital payment channels using platforms that are 

privately held or in cooperation with already-existing e-commerce or digital 

payment platforms. 

 

According to the Gopay Outlook 2020 survey results, the number of digital 

donation methods has increased by 72%. The tendency to give money online has 

dramatically increased in a variety of groups, especially the Z generation, from 

35% to 51%, and among millennials from 31% to 40%. (Bayu, 2020). BAZNAS 

said that over the previous two years, there has been a 26–30% growth in online 

zakat collection. Given that BAZNAS promotes zakat's digitization for the best 

possible zakat receipt, this scenario is unusual. Zakat collection can become more 

successful and efficient through a digital transformation since it makes it simpler 

for muzakki to pay zakat anywhere, at any time. Additionally, digitalization can 

expand the reach of muzakki and improve BAZNAS and LAZ's transparency in 

the administration and distribution of zakat. This could be a great chance to 

improve zakat receipts, particularly zakat received through digital payments. 

 

Purwanto & Loisa (2020) have analyzed the factors influencing the intention to 

adopt digital technology use performance expectancy, effort expectancy, social 

influence, and facilitating conditions. While Amofah & Chai (2022); Sanmukhiya 

(2021) also identifies the same variable as Purwanto & Loisa (2020) but add trust 

as mediating. Based on the description of the phenomena and research that has 

been done before, this study aims to analyze the factors that influence the 

intention of Z generation Muslims in paying zakat using digital payments using 

the UTAUT model and mediated by trust.  

 

Zakat and Digital Payment 

A Muslim or business entity may issue zakat, which is property intended for 

distribution to those who are deserving of it under Islamic law. Zakat is an Islamic 

charitable practice that distributes a group's wealth (muzakki) to various groups 

who are eligible to receive it (mustahik) by fiqh rules (Kasri & Yuniar, 2021). 

Paying zakat can be seen as a way for us to show our compassion for others while 

also fulfilling our obligation to worship by realizing the well-being of the 

populace. Zakat maal is income zakat derived from assets, such as gold and silver, 

as well as agricultural, mining, marine, commercial, and livestock products. Each 

source of income is calculated differently (Fathullah, 2018). Every Muslim who 

has achieved the nisab and haul is required to pay zakat maal if their possessions 

are worth more than 85 grams of gold annually. Technology is developing with 

time. Changes have also occurred in transaction activities that have evolved into 

daily activities. Transactions that are typically made in cash are beginning to be 

replaced by digital transactions. A cash payment system has flaws that can be 

fixed by innovation in the payment industry. Non-cash payments were therefore 

developed as a further kind of innovation to establish a more effective financial 

system (Aminata & Sjarif, 2020). There are two different types of electronic 

money: server-based e-wallets and chip-based e-money, which both employ cards 

(Widodo et al., 2019). Cards (BCA Flazz, BRI Brizzi, and BNI TapCash) are 
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instances of server-based electronic money, whereas electronic wallets are 

examples of chip-based electronic money (DANA, LinkAja, OVO, Go-Pay). 

 

Z Generation  

Z generation refers to individuals born between 1997 and 2012, or between the 

ages of 10 and 25 in 2022. (Dimock, 2019). The Z generation has shown to be 

more adept at using technology and responsive to adjustments made to current 

structures than the Millennial generation (Rahadi et al., 2021). The fact that the Z 

generation was born during a period of rapid technical advancement, including the 

computer revolution and the internet expansion, makes them special (Dimock, 

2019). Z generation will probably "see" the digital layer in everything they come 

into contact with because they are the first generation to be born into a world 

where everything has a digital equivalent (Sladek & Grabinger, 2016). This is due 

to the Z generation's increased usage of the Internet and social media, which has 

integrated technology into their daily life. (Szymkowiak et al., 2021).  

 

Unified Theory of Acceptance and Use Technology (UTAUT) 

UTAUT is a study paradigm on technology acceptance that was first presented by 

Venkatesh et al. (2003) that tries to explain user intentions when utilizing a 

technology system and subsequent use behavior. This research model is the 

outcome of combining eight ideas of technology acceptance and use models from 

several previous investigations (Venkatesh et al., 2003). The eight models 

describe between 17% and 53% of the variance in intent to use information 

technology using data from four firms collected over six months with three 

measurement points. UTAUT surpassed the eight models with an R2 adjustment 

of 69%; this was then supported by information from two new organizations with 

an R2 yield of 70%. (Venkatesh et al., 2003). 

 

Development Hypotheses 

Figure 1. Shows the relationship between performance expectancy, effort 

expectancy, social influence, facilitating conditions, trust, and intention to pay 

zakat through digital payment. The hypothesis below was developed based on an 

existing research model, namely the technology acceptance model (Venkatesh et 

al., 2003). 
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Performance expectancy 

Performance expectancy is the idea that employing a system would make it easier 

to carry out specific tasks (Venkatesh et al., 2003). Behavior intention is 

positively impacted by performance anticipation. People are more likely to trust 

technology when they think it will enable them to complete tasks faster and more 

successfully. According to the study by Kasri and Yuniar (2021), performance 

expectations have an impact on the Indonesian Muslim community's decision to 

use online platforms to make zakat payments. According to Sanmukhiya's 

research from 2021, public trust in utilizing government websites is influenced by 

performance expectancy. Research by Widyanto et al. (2021), which included the 

aim of using mobile payments, also came to similar conclusions. 

H1: Performance expectancy has a positive effect on the intention to pay 

zakat through digital payment 

H2: Performance expectancy has a positive effect on trust 

 

Effort expectancy 

Effort expectancy is how simple a system is to use (Venkatesh et al., 2003). The 

more one's goal to utilize technology will be, the higher one's expectations about 

how easy it will be to use it will be. According to some earlier studies, effort 

expectancy has an impact on whether someone plans to pay zakat through online 

platforms (Kasri & Yuniar, 2021). The likelihood of effort also affects whether 

Thais plan to use a cashless system (Namahoot & Jantasri, 2022). Indonesians' 

intentions to utilize mobile banking are influenced by their expectations of how 

simple this technology will be to use (Purwanto & Loisa, 2020). Additionally, 

effort expectancy has a favorable impact on trust. The more someone thinks that 

technology is simple to use and comprehend, the more confident they become of 

it. According to research by Namahoot & Jantasri (2022), effort expectancy has an 

impact on the public's trust in adopting a cashless payment system. 

 

H3: Effort expectancy has a positive effect on intention to pay zakat through 

digital payment 

H4: Effort expectancy has a positive effect on trust 

 

Social influence 

How strongly a person believes that important or meaningful individuals to him 

believe that he should utilize the new system is the concept of social influence 

(Venkatesh et al., 2003). Behavioral intention is positively impacted by social 

influence. The greater the social influence a person has over technology, the more 

likely it is that they will use it. Kurniawan et al (2022) demonstrate that social 

influence has an impact on people's intentions to use digital zakat applications. 

The muzakki's confidence in using digital payments to pay zakat rises as his or her 

Figure 1. Research Model 
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social prominence increases. So one's intention to use technology will increase as 

a result of this idea. 

H5: Social influence has a positive effect on intention to pay zakat through 

digital payment 

H6: Social influence has a positive effect on trust 

 

Facilitating Conditions 

The degree to which a person thinks a system's technological and organizational 

infrastructure is supported (Venkatesh et al., 2003). Positive effects on behavioral 

intention are produced by facilitating conditions. The more comforts someone 

experiences while using technology, the more likely that person is to want to use 

it. This is consistent with the findings of Ahmad et al (2014); Bin-nashwan (2022) 

claimed that conducive circumstances had an impact on people's intentions to 

utilize the e-zakat system. The enabling environment has a favorable impact on 

trust. People will have more confidence in technology if they have access to the 

facilities they need to use it. This statement is to the results of the study by 

Sanmukhiya (2021), which states that facilitating conditions affect public trust in 

using government websites.  

H7: Facilitating conditions have a positive effect on intention to pay zakat 

through digital payment 

H8: Facilitating conditions have a positive effect on trust 

 

Trust 

When adopting new technology or making an online payment, users typically 

think about the technology's dependability and trustworthiness. Users' faith in 

technology will be impacted if it can provide them with benefits (Oktavendi & 

Mu'ammal, 2021). According to McKnight et al. (2002), trust is crucial because it 

can aid consumers in getting past their perceptions of uncertainty and the dangers 

associated with disclosing personal information or making purchases through a 

technology system. Regarding behavioral intention, trust has a favorable impact. 

A person's intention to use technology will also grow the more he believes in it 

and depends on it to assist him to achieve all of his tasks. Some previous research 

that has been done supports this statement. Athar & Arif (2021) stated in their 

research that trust influences the intention of the millennial generation in making 

zakat payments through digital payments. Amofah & Chai (2022) also showed 

that trust positively mediates the relationship between performance expectancy 

and intention in using technology.  

H9: Trust has a positive effect on intention to pay zakat through digital 

payment 

H10: Trust mediates the relationship between performance expectancy on 

intention to pay zakat through digital payment 

H11: Trust mediates the relationship between effort expectancy on intention 

to pay zakat through digital payment 
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H12: Trust mediates the relationship of social influence on the intention to 

pay zakat through digital payment 

H13: Trust mediates the relationship of facilitating conditions on intention 

to pay zakat through digital payment 

 

RESEARCH METHODS  

Purposive sampling and a quantitative approach were both used in this study. The 

goal of this study is to examine the variables that may affect a person's decision to 

make zakat payments online. The UTAUT model was used to create this study 

(Venkatesh et al., 2003). In Indonesia, the population is predominantly Z 

generation (20–25 years old). The sampling technique (Hair et al., 2014) makes 

use of theory, and a minimum of 140 samples are collected. The Structural 

Equation Model (SEM) test tool was used in this investigation. Three phases 

make up the SEM analysis. In addition to hypothesis testing, there are 

measurement models (outer model) and structural models (inner model). Every 

question in the survey was pulled from earlier research. Independent variables 

(X), mediating variables (Z), and dependent variables are how the variables in this 

study are broken down (Y) 

 
Table 1. Questionnaire items 

Variable Indicators Source 

Performance 

expectancy 

Using digital payments to pay zakat will make 

me complete transactions faster. 

Using digital payment makes it easier for me 

to pay zakat. 

Using digital payments to pay zakat will 

increase my productivity. 

Using digital payments can increase my 

effectiveness in paying zakat. 

Using digital payments saves me time in 

paying zakat. 

Using digital payments makes it easier for me 

to pay zakat. 

Davis (1989); 

Thompson et al 

(1991) 

 

Effort expectancy Learning to use digital payments to pay zakat 

will be easy for me. 

With digital payment services, I don't need a 

big effort to pay zakat. 

Davis et al (1989) 

Social influence People who influence my behavior think that I 

have to pay zakat using a digital payment. 

People who are important to me, think that I 

have to pay zakat using digital payments. 

I use digital payment to pay zakat because my 

close friends also use it. 

The people around me have been assisted in 

paying zakat with digital payment services. 

Ajzen (1991); 

Thompson et al 

(1991) 

Facilitating 

conditions 

Digital payment services for paying zakat are 

easily accessible using the internet. 

I have the knowledge needed to use digital 

payment services to pay zakat. 

There are procedures or directions for using 

digital payment services to pay zakat. 

Ajzen (1991); 

Thompson et al 

(1991) 
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Variable Indicators Source 

There is a call center that is ready to help 

when you have difficulty using digital 

payments to pay zakat. 

Trust Digital payment service providers can provide 

good knowledge about zakat. 

Digital payment service providers can provide 

features needed by muzakki, such as a zakat 

calculator. 

I believe digital payment services can protect 

muzakki's data. 

I believe digital payment services can provide 

quality services to pay zakat. 

The digital payment service is transparent in 

showing the receipt of zakat that has been 

collected. 

I believe digital payment services can 

distribute zakat to mustahik and show reports 

on the distribution. 

McKnight et al 

(2011) 

Behavioral 

intention 

I will use a digital payment service to pay 

zakat. 

I intend to use digital payment services to pay 

zakat in the following month. 

I want to continue using digital payment 

services to pay zakat. 

Amofah & Chai 

(2022) 

 

RESULTS AND DISCUSSION 

Data Respondents  

Based on the questionnaires that have been distributed, this study collected 188 

questionnaires with 158 data used because they met the criteria. Following are the 

characteristics of respondents based on gender, occupation, last education, and 

income.  
 

Table 2. Respondent Characteristics 

Respondent Identity Number Persentase 

Gender  Male 24 15% 

 Female 134 85% 

 Total 158 100% 

Latest education Senior High School 118 75% 

 Undergraduate 39 24% 

 Master 1 1% 

 Total 158 100% 

Occupation  Student 142 90% 

 Lecturer 1 1% 

 Private sector 9 5% 

 Entrepreneur 2 1% 

 Others 4 2% 

 Total 158 100% 

Income  < 5 million 146 92% 

 5 million – 10 million 12 8% 
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Respondent Identity Number Persentase 

 Total 158 100% 

Digital payment Card-based 42 26% 

 Server-based 116 74% 

 Total 158 100% 

District Bali 1 1% 

 Banten  8 5% 

 Bengkulu  2 1% 

 D.I Yogyakarta 1 1% 

 DKI Jakarta 7 4% 

 Jawa Timur 75 47% 

 Jawa Tengah 14 9% 

 Jawa Barat 19 12% 

 Kalimantan Timur 1 1% 

 Kalimantan Tengah 1 1% 

 Kep. Riau 1 1% 

 Lampung  1 1% 

 Papua  1 1% 

 Sulawesi Selatan 2 1% 

 Sulawesi Tengah 1 1% 

 Sumatera Barat 2 1% 

 Sumatera Selatan 1 1% 

 Sumatera Utara 5 3% 

 Lainnya 15 9% 

 Total  158 100% 

 

This research was dominated by women with a percentage of 85%, followed by 

senior high school education with 75%, the majority of respondents were students 

with 90%, income less than 5 million 92%, and the majority of respondents used 

server-based digital payments 74%.  

 

Outer Model 

For all of the 188 respondents who had filled out the questionnaire according to 

the specified criteria, a requirements analysis test was carried out, which consisted 

of the outer model and inner model with data from 158 respondents after 

discarding outlier data or those that were not normally distributed. Convergent 

validity is considered satisfactory if the outer loading value is > 0.7 (Hair et al., 

2014). The AVE value > 0.5 indicates that the convergent validity criterion is 

fulfilled and the indicator is valid in measuring the variable (Hair et al., 2014). 

The outer loading value is greater than the cross loading indicating that the criteria 

of discriminant validity are fulfilled. An indicator's consistency in measuring 

variables can be seen from the value of Cronbach's alpha and composite reliability 

> 0.6 (Ghozali & Latan, 2015). 

 

Cross Loading 

The outer loading value is greater than the cross loading indicating that the criteria 

of discriminant validity are fulfilled.  
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Table 3. Cross Loading 

 BI EE FC TR PE SI 

BI1 0.925 0.541 0.605 0.555 0.513 0.470 

BI2 0.912 0.465 0.564 0.526 0.457 0.495 

BI3 0.913 0.524 0.597 0.587 0.562 0.466 

EE1 0.498 0.848 0.540 0.384 0.590 0.147 

EE2 0.444 0.843 0.508 0.433 0.600 0.243 

FC1 0.496 0.528 0.771 0.550 0.652 0.240 

FC2 0.548 0.530 0.791 0.451 0.519 0.408 

FC3 0.528 0.478 0.877 0.428 0.442 0.226 

FC4 0.455 0.413 0.720 0.436 0.377 0.312 

TR1 0.506 0.485 0.556 0.752 0.507 0.400 

TR2 0.342 0.336 0.423 0.731 0.456 0.293 

TR3 0.430 0.213 0.353 0.731 0.273 0.340 

TR4 0.504 0.442 0.496 0.853 0.528 0.406 

TR5 0.482 0.340 0.428 0.805 0.410 0.498 

TR6 0.563 0.414 0.506 0.834 0.491 0.401 

PE1 0.446 0.545 0.526 0.459 0.829 0.258 

PE2 0.455 0.560 0.513 0.422 0.811 0.190 

PE3 0.425 0.509 0.409 0.456 0.713 0.316 

PE4 0.489 0.627 0.530 0.540 0.814 0.321 

PE5 0.392 0.529 0.474 0.411 0.772 0.129 

PE6 0.452 0.581 0.586 0.436 0.842 0.256 

SI1 0.438 0.188 0.276 0.436 0.273 0.841 

SI2 0.430 0.129 0.218 0.425 0.200 0.882 

SI3 0.338 0.122 0.282 0.330 0.237 0.767 

SI4 0.491 0.298 0.448 0.446 0.313 0.813 

 

Inner Model 

Collinearity  

The Inner VIF value < 5 indicates no correlation or relationship between the 

independent variables, so multicollinearity does not occur in this research model. 

 
Table 4. Collinearity  

BI EE FC TR PE SI 

BI 
      

EE 2.210 
  

2.204 
  

FC 2.138 
  

1.987 
  

TR 1.974 
     

PE 2.441 
  

2.305 
  

SI 1.361 
  

1.181 
  

 

R-Square 

Model evaluation is needed to determine whether the endogenous variables can 

adequately explain the exogenous variables. This can be seen in the table. 5, 

which shows that performance expectancy, effort expectancy, social influence, 

facilitating conditions, and trust can explain behavioral intention by 56,7%. 
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Likewise, trust can be explained by performance expectancy, effort expectancy, 

social influence, and facilitating conditions of 49,3%. 

 
Table 5. R-Square 

Variable R-square R-square adjusted 

Behavioral Intention 0,567 0,553 

Trust  0,493 0,480 

 

 

 

Hypotheses Testing 

Direct effect 

Hypothesis testing determines whether the proposed hypothesis is rejected or 

accepted. The direct effect hypothesis test was carried out to analyze the direct 

effect between the variables in this study. 

 
Table 6. Direct effect 

 Hypothesis 
Original 

Sample 
T-statistics P-values Decision 

H1 PE - BI 0.055 0.640 0.522 Rejected 

H2 PE - TR 0.262 3.047 0.002 Accepted 

H3 EE - BI 0.196 2.304 0.021 Accepted 

H4 EE  - TR 0.058 0.730 0.465 Rejected 

H5 SI - BI 0.260 3.644 0.000 Accepted 

H6 SI - TR 0.302 4.276 0.000 Accepted 

H7 FC - BI 0.278 3.164 0.002 Accepted 

H8 FC - TR 0.277 3.248 0.001 Accepted 

H9 TR - BI 0.186 2.432 0.015 Accepted 

 

Indirect effect  

The indirect effect hypothesis test was carried out to analyze whether there is a 

mediating effect that can cause an indirect effect between the variables in this 

study. 
Table 7. Indirect effect 

 Hypothesis 
Original 

Sample 
T-statistics P-values Decision 

H10 PE – TR – BI 0.049 1.846 0.065 Rejected 

H11 EE – TR - BI 0.011 0.656 0.512 Rejected 

H12 SI – TR - BI 0.056 2.128 0.033 Accepted 

H13 FC – TR - BI 0.051 1.946 0.052 Rejected 

 

The effect of performance expectancy on intention to pay zakat through 

digital payment 

The first hypothesis, according to which performance expectancy positively 

influences the intention to pay zakat through digital payment, is denied by this 

study. This is consistent with the analysis by (Purwanto & Loisa, 2020; 

Sanmukhiya, 2021). Additionally, this study's findings are inconclusive (Amofah 
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& Chai, 2022; Kasri & Yuniar, 2021). Various than digital contributions, there are 

other ways to pay zakat, including through mustahik and institutions directly. 

Although it is acceptable to pay zakat online, it is simpler for people to find 

locations to do so, such as mosques, prayer spaces, and orphanages. Additionally, 

it is simpler to pay zakat directly through mustahik, specifically through 

neighbors, as they are aware that the individual has the authority to accept zakat 

(Baharuddin et al., 2021). 

 

 

The effect of performance expectancy on trust 

This study demonstrates how performance expectations impact trust in electronic 

payment services. It contradicts the findings of research conducted by Widyanto 

et al. (2021), although being in line with their findings (Namahoot & Jantasri, 

2022). An intention to use this technology will surface once individuals believe it 

can be beneficial. In their study, Widyanto et al. (2021) also noted that when a 

system is dependable and accessible whenever a user needs it, mobile payment 

users in Indonesia are more likely to trust it. Muzakki's trust will be displayed on 

the site if muzakki believes that using digital payment services makes zakat 

payments easier to complete fast. Muzakki can trust digital payment services 

because the platform can meet their expectations and deliver what is required. By 

using this payment innovation, muzakki can pay zakat to organizations without 

physically visiting the office. In this situation, muzaki thinks they can rely on 

digital payment platforms to make zakat payments instantly, anytime, and 

anywhere. 

 

The effect of effort expectancy on intention to pay zakat through digital 

payment 

The study's findings indicate that the intention to pay zakat utilizing digital 

payments is influenced by effort expectancy. This assertion is consistent with the 

research findings of Amofah & Chai (2022) and Purwanto & Loisa (2020), 

however, the findings of other studies are presented in a different way (Nuryahya 

et al., 2022; Sanmukhiya, 2021). Theoretically, according to Venkatesh et al. 

(2003), the public's desire to utilize technology will rise the easier it is to use and 

requires little effort. The study added that women's intentions to adopt technology 

are more influenced by effort expectancy. This study, which demonstrated that 

female respondents were more dominating than male respondents, supported this 

argument. 

 

The effect of effort expectancy on trust 

According to the study's findings, trust in digital payment services is unaffected 

by effort expectancy. The findings of this study contradict Namahoot & Jantasri 

(2022) and Sanmukhiya (2021), which demonstrate that effort expectancy has an 

impact on line trust (Putri & Jumhur, 2019). People may not use digital services to 
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pay zakat because they do not trust the site, which is one of the reasons (Tantriana 

& Rahmawati, 2019). There are still generations of Muslims in Indonesia who 

question the legitimacy of paying zakat online, although digital payment facilities 

are straightforward to use and have an uncomplicated appearance (Arif et al., 

2022). They feel it is better to pay directly to the institution in cash because they 

are considered more afdhol. In addition, the characteristics of digital payment 

platforms that are easy to understand and uncomplicated are not enough to make 

them rely on the services of this payment system to help them pay zakat. Z 

generation, born in an age of technological development, feels that technology is 

nothing new. They are used to dealing with technology, so it will not be difficult 

to understand how to operate it quickly. 

 

The effect of social influence on intention to pay zakat through digital 

payment 

This study demonstrates how muzakki's intention to pay zakat utilizing digital 

payment methods is influenced by social influence. However, contrary to the 

findings of research done, Amofah & Chai (2022), Widyanto et al. (2021), and 

Nuryahya et al. (2022). A person's intention to use a digital payment service 

appears to be influenced by the remarks of others who are closest to the service. 

People find it easy to accept recommendations from their closest friends and 

family members since they have a personal connection to them. They are aware of 

his daily routine and believe what he says. Muzakki is encouraged by zakat 

organizations to use online payment systems to make zakat payments (Nuryahya 

et al., 2022). 

 

The effect of social influence on trust 

The results of the hypothesis test indicate that social influence has an impact on 

how much people trust digital payment services. There is research to back this up 

(Kurniawan et al., 2022; Namahoot & Jantasri, 2022). This demonstrates how 

positive social influence will raise muzakki's faith in online zakat payment 

services. Consumer interaction about their experiences with the platform can also 

enable new users to obtain information in the form of testimonials to build user 

confidence in the digital payment service. Muzakki may believe that they may 

rely on digital payment methods to help them with zakat payments due to social 

pressure based on the experiences of others. Trust in digital payment services can 

also be impacted by the opinions of those closest to you. Trust in these zakat 

payment systems will emerge when someone believes the comments of 

individuals in their immediate circle who speak well of them. 

 

The effect of facilitating conditions on intention to pay zakat through digital 

payment 

According to the study's findings, facilitating conditions have an impact on 

people's intentions to pay zakat utilizing digital methods. The more features that 

digital payment services offered by users want, the greater the likelihood that 

muzakki will utilize that digital payment service to pay zakat will also be. Results 

of the research are used to support this study (Amofah & Chai, 2022; Purwanto & 
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Loisa, 2020; Sanmukhiya, 2021). Additionally, according to the study's findings, 

the majority of respondents were from Central Java (9%), West Java (12%), and 

East Java (47%), three provinces that are among the 15 with the best internet 

connection according to the 2020 Study from Home Survey (Aisyah, 2021). The 

more readily available technology is, the more seriously people intend to use the 

electronic zakat system (Bin-nashwan, 2022). 

 

The effect of facilitating conditions on trust 

The findings of earlier studies conducted are used to support this research 

(Amofah & Chai, 2022; Sanmukhiya, 2021). According to the study's findings, 

enabling factors have an impact on customers' faith in digital payment services. 

Users' faith in this digital payment service may be impacted by the options 

available for paying zakat utilizing digital payment services. Z generation 

Muslims in Indonesia now think that digital payment systems can safeguard 

muzakki's data thanks to the platform's security characteristics. The platform's call 

center features or support may also increase muzakki's confidence in it. 

Transactions don't always go as planned. There will always be barriers to using 

technology, thus effective communication between service providers and service 

users is essential. Additionally, the accessibility of platforms via the internet is 

crucial for using digital payment systems, as users' residences and internet service 

providers might have an impact on the reliability of the connection they use to 

access these services. 

 

The effect of trust on intention to pay zakat through digital payment 

This study states that trust affects the intention to pay zakat using digital 

payments. Besides being in line with Amofah & Chai (2022); Namahoot & 

Jantasri (2022); Sanmukhiya (2021); Widyanto et al. (2021); Akbari et al. (2020); 

Kurniawan et al. (2022); Oktavendi & Mu'ammal (2021), the results of this study 

are also contradictory (Yohanes et al., 2020). This shows that without trust in 

digital payment services, muzakki will not use the platform for zakat payments. 

The weakness of online transactions using applications is vulnerable to data leaks. 

So that user trust in service providers is needed. When they believe that service 

providers can guarantee the security of their data and transactions, they will 

increase their intention in using these digital payment services. 

 

The effect of trust mediated performance expectancy on intention to pay 

zakat through digital payment  

Based on the study's findings, it can be said that performance expectancy has no 

indirect impact on a person's decision to pay zakat through digital transactions 

based on trust. While studies by Amofah & Chai (2022) revealed different results, 

Namahoot & Jantasri (2022) and Sanmukhiya (2021) complement the findings of 

this study. According to this study, performance expectancy has no direct or 

indirect impact on behavioral intention. Trust cannot mediate between 
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performance expectancy and behavioral intention, even though performance 

expectancy has an impact on trust and trust has a direct impact on behavioral 

intention. Even though the Z generation thinks that paying zakat online is 

efficient, they aren't motivated to use online payment facilities. This is because 

they believe direct payments to organizations and mustahik are more efficient than 

payments made using digital payment systems. Therefore, even though the Z 

generation believes that digital payment systems are efficient, they do not intend 

to use this zakat payment method. 

 

The effect of trust mediated effort expectancy on intention to pay zakat 

through digital payment  

According to the study's findings, there is no connection between effort 

expectancy and the intention to make zakat payments online through trust. Not 

only concurs with the research Sanmukhiya (2021) but also discovers findings 

that are in opposition to those (Amofah & Chai, 2022; Namahoot & Jantasri, 

2022). Trust cannot produce an indirect connection between effort expectancy and 

behavioral intention, even though effort expectancy directly influences behavioral 

intention. This ensures that effort expectancy cannot undermine muzakki's 

confidence in online payment systems. In terms of behavioral intention, trust does 

not have a point that may be highlighted, especially effort expectancy. Therefore, 

it can be determined that muzakki's purpose to use digital payment systems for 

zakat payment is sufficiently motivated by their convenience of use to do so 

without requiring muzakki's faith in the platform. 

 

The effect of trust mediated social influence on intention to pay zakat 

through digital payment  

This study demonstrates how trust influences the intention to give zakat utilizing 

digital payments when the social influence has an indirect impact. The findings of 

this study contradict those of previous studies undertaken (Amofah & Chai, 2022; 

Namahoot & Jantasri, 2022); (Sanmukhiya, 2021). Directly or indirectly, social 

influence affects behavioral intention through trust. The Z generation's trust in 

payment systems may increase as a result of customer interactions about their 

experiences using the platform and recommendations from individuals in their 

immediate circle. Consumer interaction about their experiences with the platform 

can also enable new users to obtain information in the form of user testimonials, 

increasing customer confidence in the digital payment service. Muzakki may 

believe that they may rely on digital payment methods to help them with zakat 

payments due to social pressure based on the experiences of others. They will 

intend to use digital payment platforms for zakat payments if they have faith in 

them. 

 

The effect of trust mediated facilitating conditions on intention to pay zakat 

through digital payment  

The results of this study indicate that facilitating conditions have no indirect effect 

on the intention to pay zakat using digital payments through trust. Besides 

agreeing with Sanmukhiya's research (2021), this research turns out to be different 
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from the research results (Amofah & Chai 2022). Good facility conditions 

increase the Z generation's trust in digital payment services. This trust arises 

because muzakki feels that the facilities provided by digital payment services are 

what they need. For example, a service provider provides a call center to receive 

user complaints. This shows that the service provider will not be released from 

responsibility when a problem occurs during a transaction so user trust in the 

service provider will increase. In addition, digital payment services are also easily 

accessible using the internet, provide directions in using digital payment services 

to pay zakat and provide a call center that is ready to help when you have 

difficulty using digital payments to pay zakat. However, this trust will not 

increase interest in paying zakat using digital payments. Trust is considered 

unable to mediate the effect of facilitating conditions on behavioral intention. So 

that the infrastructure support and facilities needed by the Z generation are enough 

to make them interested in paying zakat through digital payments. 

 

CONCLUSION 

Effort expectancy, social influence, facilitating conditions, and trust affect the Z 

generation's intention in paying zakat using digital payments, while performance 

expectancy has no effect. Performance expectancy, social influence, and 

facilitating conditions can influence trust in digital payment services. Trust can 

mediate the influence of social influence on the Z generation's intention in paying 

zakat using digital payments. However, trust cannot mediate the effect between 

performance expectancy, effort expectancy, and facilitating conditions on Z 

generation intention in paying zakat using digital payment. 
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